
RCC 2009 Cohort Model – Course Schedule 
(18 courses – 6 semesters – 3 years) 

 
 

FALL 2009 SPRING 2011 
MKTG 230 Principles of Marketing 
 

MKTG 234 International Marketing 
 

BUAD 201 Principles of Management 
 

FINC 310 International Finance 
 

ECON 120 Introduction to 
Microeconomics 

MKTG 270 Internship in Marketing 
 

SPRING 2010 FALL 2011 
MKTG 231 Marketing Research Methods 
 

MKTG 235 Service Marketing 
 

FINC 303 Investment Analysis 
 

BUAD 320 Entrepreneurship 
 

SIGN 130 Transitions 
 

CINS 040/ Spec Introduction to Relational 
Databases/ Special Topic 

FALL 2010 SPRING 2012 
BUAD 124 Business Ethics BUAD 260 Special Topics in Management  

 
ECON 201 Money, Banking and Monetary 
Policy 

BUAD 350 Senior Seminar in Strategic 
Management 

WMST 220 Special Topics: Women’s 
Studies  

SIGN 350 Senior Interdisciplinary Seminar 
 

 


